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WORLD CLASS SERVICE
CERTIFIED

Realty World, Inc.® is a global leader 
in the real estate industry offering first-class 

real estate services since 1973. 
Since our inception, our trusted name has been 

opening doors for Agents in the residential
and commercial businesses. 

Enroll today and become
a WORLD CLASS SERVICE CertifiedTM Realtor.

TM





With our certified franchise system, 
you can start building wealth for yourself, 

your family, and your Clients from anywhere. 
Own your franchise and keep 100% 

of the commission.

Contact us today:
Email: info@realtyworld.com 

Toll Free: 1-800-685-4984
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Lisa Gerdes

Welcome to Realty World, Inc., the most coveted WORLD CLASS brand in the real
estate industry. 

 
At Realty World, our goal is to excel in everything we do. We provide WORLD CLASS
services to our Franchisees, Agents, Brokers, and Managers, helping them build
wealth by grooming them to be the best in the industry. 

 
Since our founding in 1973, we have committed the highest level of intellectual and
financial resources to develop cutting-edge systems, proprietary technology, and
education programs to help Franchisees and Members launch successful
businesses. 

 
We do this on several fronts. Knowledge is power, so we established the Realty World
University to provide our Members with ongoing training and empower them with the
knowledge to thrive in the real estate industry. We encourage our Members to get
WORLD CLASS certified and become graduates of the Realty World University. 

 
We believe in building and sharing the wealth with our Franchisees, Agents, Brokers,
and Managers. Our portfolio encompassing residential, commercial, and luxury
properties gives Franchisees the freedom and flexibility to build wealth in a niche market
segment of their choice and work with Realty World nationally and globally. 

 
In addition to commission from sales, our Lifetime Residual Income Program also allows
Members to receive residual income for life by inviting family and friends to join Realty
World as Agents and Brokers or become a Franchisee.

 
No matter which part of the world you are in, we invite you to join us and share the fruits
of our labor.

 
We look forward to welcoming you to the Realty World, Inc. family.

President & CEO 
Realty World, Inc.

Vice-President & Chief Operating Officer
Realty World, Inc.

F R O M  T H E  D E S K  O F
A N D R E W  C I M E R M A N  &  L I S A  G E R D E S
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A B O U T
R E A L T Y
W O R L D

We believe that everyone deserves to own a comfortable home and/or 
investment properties. For more than four decades since its founding 
in 1973, Realty World has helped countless people all over the world 
realize this dream.

Realty World® is an established real estate franchisor in the United 
States with a growing presence around the world. One year after its 
founding, the company launched the Realty World franchise system in 
the United States. The franchise system placed the company on a 
growth trajectory as its expanding network of offices makes inroads 
into new communities across the country.

Since then, the Realty World brand has continued to grow, with offices 
in the United States, Mexico, Central America, Southeastern Europe, 
Turkey, and the Caribbean. We continue to expand around the world, 
powered by the brand’s unparalleled commitment to Member 
development, innovative technologies, and a strong education 
platform. 
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O U R
M I S S I O N

Sharing a home with our loved ones is a universal dream. 
Realty World’s mandate is to provide our Franchisees and 
their Clients with the highest standard of real estate 
services. By consistently providing a WORLD CLASS 
experience, the Realty World brand is synonymous with 
professionalism and unparalleled results.

Our commitment to wealth building and sharing, client 
service, and community involvement is what differentiates 
us from the competition. Our team has devoted significant 
resources to constructing an advanced set of systems, 
services, and tools to help our Members build sustainable 
offices and successful careers. By keeping a pulse on 
emerging industry trends and market changes, we look out 
for your interest and help you stay ahead of the competition.
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Since its founding, Realty World has grown into one of the 
most recognizable and trusted real estate brand names. Our 
sophisticated communications and marketing materials are 
thoughtfully crafted to communicate the highest level of 
service to the consumer. Modern yet classic, high-end yet 
personable, the Realty World brand is one you will be proud 
to use, wear, and represent. 

T H E
R E A L T Y
W O R L D
B R A N D
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• Quality: The highest level of customer service and representation.

• Credibility: The Realty World brand and its representatives are committed to higher standards.

• Relevance: Meeting consumers’ highest expectations in the market.

• Appeal: Continuously developing an industry-leading brand in look, feel, and philosophy.

O U R  V A L U E  P R O P O S I T I O N
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No one values a brand better than those 
closest to it. We encourage all Realty 
World Brokers, Owners, Managers, and 
Agents to extol the virtues of the company 
to people who are interested in owning a 
franchise. Under the Share the Wealth 
Program, a Realty World Member who 
introduces a new franchisee to the 
company can earn up to 10% of the 
income generated by that franchisee for 
Realty World (except advertising revenue), 
building their career and wealth together. 





B R A N D
D I V I S I O N S

The Realty World brand comprises several Brand 
Divisions, including Realty World Commercial and 
Realty World Luxury. As the parent brand, Realty 
World lends its reputation and quality to these niche 
market segments covering residential, commercial, 
and luxury properties.

Each Division has its unique identity within Realty 
World and is designed to target specific market 
segments. Under these Brand Divisions, 
Franchisees have the freedom and flexibility to 
specialize in specific types of real estate and deliver 
a WORLD CLASS experience regardless of what 
space they choose to operate in.
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Our exclusive Brand Extensions, including
Realty World University™, Lifetime Income for
Agents™, and Smart Model™, enable us to
support our Franchisees and their Members,
providing them with multiple means of marketing
their services and delivering incredible results
across the entire Realty World network.

Realty World owes its success in part to the 
company’s agility and ability to respond to 
evolving market trends and major industry 
developments. Our Marketing, Education, and 
Technology teams are constantly developing 
and refining new systems, services, and tools to 
grow the Realty World brand.

Realty World

B R A N D  
E X T E N S I O N S

Lifetime Income



R E S I D E N T I A L , L U X U R Y , C O M M E R C I A L , F A R M S  

At Realty World, we cater to our Members’ niche market needs. Franchisees, 
Agents, Brokers, and Managers alike can choose to specialize in a market 
segment and build wealth. With a portfolio encompassing residential, 
luxury, commercial, and rural properties, Realty World helps our 
Members tap into opportunities in the various market segments 
of the lucrative real estate industry. 

   A  N I C H E  F O R
E V E R Y O N E





L I F E T I M E
I N C O M E

F O R  A G E N T S

Building your wealth just became a whole lot 
simpler. With Realty World’s Lifetime Income For 
Agents program, Sales Agents not only earn money 
on every sale they make but also receive a portion 
of the Broker’s revenues through the recruitment, 
mentoring, and retention of new and experienced 
Sales Agents in the Realty World office. The 
powerful and popular Lifetime Income For Agents 
program allows our Sales Agents to share the 
wealth by combining their hard work with the effort 
of the Agents they have recruited and mentored. 
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Through theoretical frameworks and practical, hands-on learning in key topics
encompassing technology, marketing, and WORLD CLASS client service, Realty World
University is a core component to every Member’s success and builds a strong
foundation to develop, promote, and grow your business.

Realty World Members have exclusive access to an extensive range of courses and
materials taught by professional educators who specialize in real estate, including
courses on selling and investing in commercial properties. Training is delivered
through a variety of methods, including live training events, webinars, and an online
archive housing thousands of hours of professional training. 

Education is critical to success in the real estate industry. Knowledge builds confidence
and drives us to greater achievements. That is why Realty World established Realty
World University™. This industry institution is conceived with the mandate to provide
Realty World Members with ongoing training and equip them with the skills they need to
handle any professional situation. 
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As a WORLD CLASS real estate organization, the
professional development and growth of our
Members are our top priorities. In addition to the
formal training provided by Realty World
University, we hold a variety of workshops
throughout the year to educate our Brokers and
Agents. 

These training sessions focus on sustaining their 
growth through new marketing techniques, 
industry-specific legal updates, and discussions on 
business development. Through these educational 
events, Realty World Members and their colleagues 
can advance their knowledge and realize their fullest 
potential in a relaxed learning environment.

R E A L T Y
W O R L D

W O R K S H O P S



R E A L T Y
W O R L D

W E B I N A R S

Along with our workshops, Realty World offers our Members 
continuing education through our repository of online 
webinars. Web-based seminars help them stay up to date on 
marketing trends and industry practices, equipping them with 
the knowledge and skills to provide the best-in-class service.  

The curriculum covers a diverse range of topics that include 
professional skills development, industry issues, and 
technological advancements that can help our Members grow 
their business. Members are encouraged to attend these 
webinars and share their experiences with the Realty World 
Community.
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N O  A G E N T
L E F T

B E H I N D

No Agent Left Behind is our promise to our 
Members. The program gives Realty World 
Members step-by-step guidance on the 
creation of business and marketing plans, 
tools for working with buyers and sellers, 
and sales skill development. The program 
also incorporates educational and 
motivational materials to give Members the 
tools they need to market themselves 
successfully in the communities in which 
they live and work. 

TM
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B R A N D
M A R K E T I N G

As a globally recognized WORLD CLASS brand, 
Realty World believes in the power of advertising. 
Every form of media is a tool that can be used to 
drive new business, keeping the brand at the 
forefront of consumers’ minds. Through carefully 
crafted and well-designed print, radio, and 
television ads, Realty World’s unique services and 
commitment to WORLD CLASS service cover the 
entire real estate space in any region. Our 
Marketing team continuously produces a wealth of 
advertising across all media, targeting multiple 
demographics throughout the United States and 
the world to strengthen the brand and status of our 
Members.



R E A L T Y W O R L D . C O M

RealtyWorld.com is your global portal to Realty World’s listings worldwide. RealtyWorld.com 
serves as the first point of contact between our organization and the public. By leveraging on 
user-friendly tools and powerful property search technology, our website is designed to 
provide a seamless, fast, and pleasant experience for users looking for information about our 
services. We are also constantly testing new technologies to upgrade our website 
functionalities and enhance the ease of navigation for our Members to support their business 
objectives.
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S O C I A L  M E D I A

Social media is a powerful tool in marketing your 
business and gaining new Clients. We have taken 
great care to coordinate, plan, and execute a social 
media strategy that continues to build the Realty 
World brand. Members learn to use these tools 
more effectively, develop business relationships by 
staying in touch with their Clients, and consistently 
provide them with valuable information.
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T H E  R E A L L I U M
T E C H N O L O G Y

P A C K

Reallium is a customized technology platform 
for real estate professionals. The technology 
pack incorporates some of the best 
cloud-based software solutions to create a suite 
of tools built specifically for real estate 
transaction management, lead generation, 
marketing, client relationship management, 
social media, referral lead generation, and 
more. These apps are bundled with a fully 
featured website, giving Realty World Members 
exclusive access to premium technology that 
gives their business a competitive edge.

TM
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Consistency is key to any marketing effort. The 
RW52 Marketing System offers a suite of 
marketing tools that Agents can readily use to 
promote themselves and keep them in the public 
eye 52 weeks a year. RW52 serves as a 
roadmap for marketing and branding activities by 
using both traditional print and modern digital 
platforms, giving Agents the ultimate marketing 
advantage and putting them on the path to 
becoming a top producer.  

R W 5 2
M A R K E T I N G

S Y S T E M

TM



T H E
I N S I D E R

The real estate industry is changing at a remarkable speed. Now 
more than ever, Brokers and Agents rely heavily on web-based 
services to provide their Clients with the best service possible. 

The Realty World Insider is a complete virtual office system built 
to help you operate and grow your business. The new Insider 
includes beautiful, fully customizable marketing collateral, usage 
guides for all Realty World programs, educational materials, lead 
assignment and tracking, client management tools, and more. 

The system also includes an interactive calendar with the ability 
to set automated staff notifications so that Agents never miss an 
update. All these tools give the Broker, Owner, or Manager 
higher levels of accountability and enhanced ability to manage 
the day-to-day operations of their office. 
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Realty World believes in recognizing the dedication and 
success of our Members locally, nationally, and globally. 
Throughout the year at various locations, Realty World 
Members gather to attend meetings, seminars, and award 
presentations for various categories and levels of 
achievement. These events are Realty World’s way of 
giving back to our Members and sharing the pride of their 
success and memories.

*Where permitted by law

R E A L T Y
W O R L D

A W A R D S
TM
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MOBI is what Generation Z has been waiting for. Realty World’s latest franchise model is 
designed for young entrepreneurs who aspire to own a real estate business with low start-up 
and operational costs. MOBI offers a complete package of tools you need to develop a fully 
operational mobile real estate office that befits a modern lifestyle.

This innovative franchise model with cutting-edge technology is designed from the ground 
up for today’s generation. With Realty World MOBI, Members can start building their wealth 
and deliver WORLD CLASS service to Clients wherever they are. 

R E A L T Y  W O R L D  M O B I L E
F R A N C H I S E  ( M O B I )

TM



40

R E A L T Y
W O R L D

S W E E P S T A K E S

The Realty World Sweepstakes is the sweetest, 
no-obligation marketing tool for Agents to attract 
Clients without cold calling. By offering a cash 
prize of $10,000, the Sweepstakes is an effective 
pull-marketing strategy that generates leads for 
Agents to expand their clientele base and grow 
their business. 

®



Attract new Clients with the Realty World Prepaid VISA. Realty World has partnered with 
VISA® and Intelispend to provide the prepaid Realty World Gift Card that Agents can top up 
for any amount they wish and offer it to their Clients. This loyalty reward not only gives your 
Clients the flexibility to purchase an item of their choice. It is also a financial incentive for them 
to use your services.  

*Not available where prohibited by law.
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R E A L T Y  W O R L D
P R E P A I D  V I S A®



At Realty World, we believe in the value of community involvement. We work hard to instill 
the commitment to civic responsibility and participation in all our Members. Our community 
ambassador, Airica Eagle, was created to do just that, bringing joy to the communities where 
our Members live and work. 

In addition to being a symbol of civic responsibility, the Airica Eagle is also a powerful 
marketing tool for Realty World offices. Loved by children and parents alike, the Airica Eagle 
can be found at festivals, parades, charity events, hospital wards, and sporting events all 
over the world, bringing joy to those who need it.
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A I R I C A  E A G L E
TM





T A X I  P R O P E R T Y
M A N A G E M E N T  L T D .

As a fully integrated organization, TAXI Property Management 
Ltd. is part of Realty World’s full-service business model that we 
offer to our Members. TAXI provides the highest level of service in 
taking care of our customers’ property management needs. We 
help Members manage their properties locally and abroad 
through a range of customized management solutions available 
24/7. We also provide advisory services on how they can set up a 
property management company and create an additional source 
of revenue. 



M O V E I N A N D O U T . C O M

MoveInAndOut.com is a global digital relocation service for Realty World 
Clients. Clients can post their relocation information and details, allowing 
moving companies to automatically quote and bid for their business. Clients 
can also see bids instantly, track quotes, and accept transactions. 
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The systems, services, and tools in this presentation are subject to change without notice. “Realty World” is a registered trademark of Realty World,

Inc. and all programs, tools, and material described herein are the intellectual property of Realty World, Inc. or its affiliates. Realty World

University™, No Agent Left Behind™, Lifetime Income for Agents™, Smart Model™, Wall Street Plan 104™, Airica Eagle™, Fortune $500™ are

registered trademarks of Realty World, Inc. and/or its affiliates. Other names may be trademarks of their respective owners. This is not an offer to sell

or a solicitation to buy a Realty World™ franchise or master franchise. Such offers can only be made through a Franchise Disclosure Document. This

is not intended to solicit any Sales Representative or Broker under contract. The VISA® name and logo are used with permission from VISA® Inc.

The Realty World® Atlas is a summary and overview of the brand, systems, services, and tools available from Realty World, Inc. (“Realty World”). 

The Atlas and the referenced programs, systems, and tools are collectively referred to herein as (“The Atlas”). The Atlas is the exclusive property of

Realty World® and is designed for marketing purposes only. The Atlas is for the exclusive use of Realty World Members. Any duplication,

dissemination, or reproduction without the expressed written consent of Realty World is prohibited and a violation of applicable laws. Realty World®

reserves the right to amend, modify, or discontinue any aspect of the Atlas at any time including but not limited to the content, formulas, systems, or

marketing material without further notice to you. You shall bear all expenses and costs required to adapt the Atlas and any subsequent modifications

thereof. The Atlas does not purport to be comprehensive or definitive. Specific aspects of the Atlas, including programs and systems, may be more

fully described on our website, including specific disclaimers and/or instructions. Ensure that you read and completely understand the Atlas before

adopting any part of it. Some programs may be prohibited by law or your local real estate regulators. If you choose to implement the Atlas in whole or

in part, you are doing so at your own risk. Realty World® does not warrant, guarantee, or make any representation regarding the content, accuracy,

reliability of the information provided in the Atlas or the likely results expected from the use of the Atlas. Realty World® specifically disclaims and

waives any liability, whether based in contract or tort for any direct, indirect, consequential, or punitive damages arising out of or in any way 

connected with the use of the Atlas. Based on your market conditions and business strategy for your brokerage, you may have total discretion to use

or not use, implement, modify, or adopt the Atlas or any part thereof.

Discover everything Realty World Has to Offer
For more information, please contact us: 

RealtyWorld.com
714-436-9009

 
Our Name Opens the Door, Our Agents Close the Deal™

© 2020 Realty World, Inc.

For additional information, contact Realty World, Inc. 
1101 Dove Street, Suite 228, Newport Beach, CA 92660

A Map to WORLD CLASS Service
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